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AI in media



Definition of AI

• a digital computer or computer-
controlled robot with the 
ability to perform tasks 
commonly associated with 
intelligent beings
• Britannica 2026

https://www.britannica.com/technology/computer
https://www.britannica.com/technology/robot-technology


Brief History of AI
• AI wasn't created by one person, instead, it evolved 

over decades.

• In 1950 development of the “Turing” test.

• In 1956, at the Darmouth Conference, the AI field was 
formally created. 

• In the 1980s, AI was revived with the introduction of 
backpropagation by Geoffrey Hinton.

• Trial and error, adjusting settings

• In 2017, Google researchers introduced the 
Transformer architecture which powers nearly all AI 
chatbots including ChatGPT, Gemini, etc.

• Assign values to words and try to predict next 
words based on what it has been trained on, 
word by word

• In 2020’s, more than one word can be done at a time



How does 
AI Learn

Data Input: AI learns from large amounts of data (text, 
images, numbers, etc.) to recognize patterns.

Training: Algorithms process this data and adjust 
internal “weights” to improve predictions or decisions.

Model: The trained system becomes a “model” that can 
take new inputs and give outputs (like answers, 
recommendations, or predictions).

Learning Types:
•Supervised: Learns from labeled examples (e.g., “this is a cat”).
•Unsupervised: Finds patterns without labels (e.g., grouping similar 

items).
•Reinforcement: Learns by trial and error with rewards.

Inference: When you ask AI a question, it uses what it 
learned to generate the best possible response.



AI learning: Image example

Data Input: You show 
thousands of pictures 

of cats and dogs.

Training: The AI starts 
noticing patterns—cats 

usually have pointy 
ears, dogs often have 

floppy ears.

Model: After enough 
examples, the AI can 

guess if a new picture 
is a cat or a dog.

Learning Types:

Supervised: You tell the 
AI each time, “This is a 
cat” or “This is a dog.”

Unsupervised: You just 
give pictures, and the 
AI groups similar ones 

together without 
knowing the names.

Reinforcement: The AI 
guesses, and you say 
“Yes” or “No,” so they 

learn by trial and error.

Inference: Later, when 
you show a new animal, 

the AI uses what they 
learned to make the 

best guess.



Types of AI and their uses

• Virtual Assistants
• Siri, Alexa, Copilot, Gemini

• LLM
• Focus on writing and text
• Ex. ChatGPT, Gemini, Copilot, Mistrel, Claude, Llama

• Image generators
• Generate images from prompts
• Ex. ChatGPT, Gemini, Adobe Firefly, Midjourney

• Audio generator
• Text to speech – Eleven Labs, Speech Easy
• Music – Suno, Riffusion, Mubea



Virtual 
Assistant
Siri, Alexa, Copilot, Gemini



LLM’s – Chat 
GPT, Gemini, 
Mistrel, 
Claude, Llama, 
Copilot*



Image Generators 
– Gemini*, 
Adobe Firefly, 
Midjourney, Dalle-
E, Canva  



Audio 
Generation



AI and You



Daily Use of Ai

• Smartphone autocorrect and predictive text
• Google Maps traffic routing
• Email spam filters
• Face recognition on phones
• Creating Checklists
• Password Storage
• Set a reminder/alarm



AI in Everyday 
Communication

• Email suggestions and grammar checks
• Text message auto-replies
• Voice-to-text and transcription
• Language translation
• Screen scam/spam calls to voicemail



AI in Everyday 
Communication 
(cont’d)



AI at Work

Uses in:
• Genealogy
• Education
• Libraries
• Business

Resume and cover 
letter help

Scheduling and 
calendar tools

Data summaries 
and reports

Image generation 
for flyers or social 
media



AI at work 
(cont’d)



AI at Home

• Smart assistants (Alexa, Siri, Google Assistant)

• Smart thermostats and lighting

• Robot vacuums

• Smart lock



AI at home 
(cont’d)



AI at home 
(cont’d)



AI for 
Entertainment

Movie & music recommendations



AI Shopping



AI in Health & 
Wellness

• Fitness tracking and step predictions

• Sleep analysis

• Symptom checkers (not diagnosis)

• Mental wellness chat tools (caution)



AI Health 
(Cont’d)



What AI Is Not
Myth vs. Reality

Not all-
knowing

Wants to give 
an answer

Is confident 
even when 

wrong

Can make 
mistakes

Doesn’t 
“think” or 

“feel”

Depends on 
human-

created data



AI Pro’s and Con’s

Save Time

Save Money

Helpful tool

Make things easier

Try new things

• Loss of opportunity/jobs
• Less chance to learn
• Dependency
• Plagiarism
• Privacy
• Legal?
• Environmental problems



The Takeaway

•AI is already part of daily life
•It can help save time and free 
you up to do other things
•Understanding AI gives 
people more control/manage 
task
•Use AI like any other tool and 
find the right tool for the job
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